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Start here Are you just starting out 
on your business journey?

Are you confident
this will work?

Are you a B2C company? 

Are you looking
to grow/scale
the business?

Can your 
current brand 
support the shift?

Are you losing 
potential customers?

Should you Invest in Branding? Has there been a shift in your business in the 
past 2-3 years — either entering new markets, 
new product development, or up-level of staff 
or services?

Does feedback 
include lack of 
credibility, clarity 
or trust in your 
company?

Is your old brand feeling 
old and outdated?

Is your staff proud of the
brand that they work for?

Do people say you’re 
pricing out of the 
market but you are 
confident that your 
price is competitive?

Are you going to 
be appealing to 
a broad audience 
with a relatively 
affordable business 
product, service 
or SaaS?

Will you be 
targeting 
a handful 
of strategic 
partners or clients 
to vet and shape 
initial offerings 
and gain traction 
and early 
feedback?

Is the brand or design 
of your outreach 
going to be a factor 
of that targeted 
audience’s trust and 
interest in you? 

Is your #1 value 
proposition based 
on price? 

Great! If you know you 
are going to live in a 
house for 10 years, 
paint as soon as you 
move in. Thinking 
about brand early and 
often will help you 
build a stronger 
business faster.

Yes! Strong branding will 
help you di�erentiate your 
business and your value 
to the consumer. If your 
success lies on getting 
consumer traction, a good 
brand gives you a leg up. 

Okay then! Why are 
you still reading this? 
You KNOW that a 
good brand can lead 
to more trust and 
faster traction.

Yes! Don’t let your brand hold you 
back from your potential. Having a 
strong brand can solve trust issues, 
confusion, position you correctly in 
the eyes of your customers.

Keep up! Don’t let your 
brand bog down your 
business or team loyalty. 
You’ll find that a rebrand 
can breathe new life into 
your business in 
a number of ways.

Do it! People are people, and 
in a B2B company looking to 
appeal to a broad audience, 
the brand definitely matters. 
Gain trust out of the gates 
and get a strong brand. 

You likely don’t need to invest in a professional 
brand. Focus your energy on one of the many other 
challenges ahead. Is our chart missing something? 
Reach out!  
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Not sure? Ask!
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